


World Atopic Eczema Day 2024

Atopic Eczema, a chronic skin condition, often sits at the center of multiple health challenges, affecting patients' mental health and overall well-being. 
Beyond the physical discomfort, it takes a heavy toll on patients' daily lives and those of their families, creating a dire need for understanding, support, 
and accessible care. 

World Atopic Eczema Day is held each year on September 14 and is viewed as a significant occasion to amplify awareness and foster a global 
conversation around this complex disease.

In 2024, World Atopic Eczema Day focused on the campaign theme #AtopicEczemaUnfiltered . In a world where social media often presents a 
polished version of reality, the true challenges of living with chronic conditions like Atopic Eczema remain largely unseen and misunderstood.
 

ÑőĲШŸĤŢĲĦƣŔƻĲƚШŸŉШƣőŔƚШǃĲċƖќƚШĦċůƓċŔŊŰШƽĲƖĲШ
Å Challenging the world to look beyond idealized portrayals, emphasizing the often-unseen challenges faced by patients living with Atopic Eczema. 
Å Providing a platform for patients to openly share their stories and perspectives.
Å Highlighting the importance of increased empathy and the need for holistic care solutions. 

By encouraging open and honest storytelling, #AtopicEczemaUnfiltered helped to deepen understanding, counter misconceptions, and increase 
visibility around the realities of living with Atopic Eczema. The campaign leveraged personal narratives and community support to build awareness, 
advocate for essential resources, and ultimately, foster a more compassionate and informed world for those living with Atopic Eczema.



World Atopic Eczema Day - Campaign Resources

GlobalSkin, in partnership with the European Federation of Allergy and 
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Atopic Eczema Day 2024 Campaign Toolkit. This resource provided 
everything needed to amplify the campaign and encourage 
widespread awareness.

The toolkit included ready-to-use assets, a guide for customizing 
social media visuals, and tips for effective online patient advocacy. 
It also offered templates for press releases and support letters to help 
secure endorsements from key organizations.

In addition, customizable blank cards were available for download, 
enabling participants to tailor awareness messages that resonated 
most with their audience. Social media banners were also provided 
for Facebook, LinkedIn, and X profiles for participating organizations 
to show their commitment to World Atopic Eczema Day 2024.
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Campaign Toolkit: 2253 (131.39% increase from 2023)
Social Media Cards: 587 (8.91% increase from 2023)



Social Media Campaign Translating Into Website Traffic

GlobalSkin -led WAED 2024 Social Media Campaign

GlobalSkin launched a comprehensive social media campaign, 
targeting key platforms including Meta (encompassing Facebook 
and Instagram), X (formerly Twitter), and LinkedIn.

This organic component focused on leveraging GlobalSkin's 
existing audience and encouraging follower engagement. Posts 
were tailored to educate, inspire, and create meaningful 
interactions around Atopic Eczema awareness. Using relevant 
hashtags and calls to action, the organic campaign aimed to 
foster community support, increase awareness, and amplify the 
voices of those impacted by Atopic Eczema.

ÑŸШĲǂƣĲŰĬШƣőĲШĦċůƓċŔŊŰќƚШƖĲċĦőШĤĲǃŸŰĬШŔƣƚШŸƖŊċŰŔĦШŉŸũũŸƽŔŰŊЯШ
GlobalSkin implemented a paid advertising strategy across all 
targeted channels. This involved strategically boosting content to 
reach broader and diverse audiences, focusing on demographics 
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campaign aimed to maximize visibility, increase engagement, and 
drive traffic to resources, enhancing the overall impact of World 
Atopic Eczema Day awareness efforts.

39% increase in 
page views
versus 2023

116% increase in avg. 
page engagement time
versus 2023
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